
How Nostalgic Social 
Videos Attract Old and 
New Audiences

Social video is one of the best reflections of culture. This is 
evident with nostalgia-based content, as videos that pull from 
beloved past movies, music, and TV continue to gain traction on 
social video years after the release of the original content.



These nostalgic videos prove that good content transcends 
time and medium, and also have the power to reach new 
audiences who haven't yet discovered favorite titles.




Nostalgic content indicates social video isn’t just about 
pleasing Gen Z audiences. 
SVODs like Netflix and Disney+ are providing older audiences with a ‘90s throwback, reviving favorite scenes during the 
pandemic at a time when people are craving the familiarity of past content.

Source: Tubular Labs | Intelligence | Facebook | Creator Country US | V30 Views | Based on Top 25 Videos | Videos Uploaded in the Last 6 Months | New = Shows from 2020, Fairly New = Shows from the Last 2-3 Years, Data as of March 10, 2021
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 Netflix and Disney+ rely on 90’s content from their large libraries 

to encourage rewatching all-time favorites:


The Addams Family 


(1991)


Dawson’s Creek


(1998-2003)


Anastasia


(1997)
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What’s old to some is new and fresh to others.
Through social video, Fleetwood Mac’s hit “Dreams” found new, younger audiences beyond the ones who first 
discovered the band’s music on a cassette tape. 

Source: Tubular Labs | Intelligence | YouTube | VIews | Keyword Search for Fleetwood Mac OR (Dreams AND ‘Ocean Spray’) | Data as of April 09 2021	            
                                            Audience Ratings | Cross-Platform (YouTube+Facebook) | Fleetwood Mac Creator | US Audiences | Sept and Oct 2020
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A TikTok video from 2020 using 
Fleetwood Mac’s music went 
viral, while older content from 
Fleetwood Mac also had a 
comeback on YouTube.


The viral hit on social video made 
younger audiences discover 
Fleetwood Mac content.




Good content will 
always be evergreen.
Older social video content is still being watched years 
later - but it also depends on the genre for how long 
content will stay relevant.

Source: Tubular Labs | API Domo Connector | YouTube | Selected Creator Genres | Videos Uploaded 
2015-2018, Percentage of Views gained in this time period vs. later in 2019-2021 | Data as of April 12, 2021  
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Music and Entertainment content has a 
longer lifespan than Gaming videos overall, 
but even for Gaming, 24% of views for older 
content are still gained years later. 





this insight was made possible with data from the Tubular API. 
Now more easily accessible than ever via a Domo connector.



Social video is not 
only about Gen Z - 
give older audiences 
what they love.


What’s old to some 
is new to others. 

Good content 
lives on.

If you own IP for older 
favorites, bring it back on 
social video to give 

a taste of the past. 


Older audiences grew up with 
their favorite shows on linear 
TV or have listened to music on 
a cassette tape, but now they’re 
on social video.



older 
audiences 

Influencers who repackage 
older pieces of content on 
social video can bring your 
content into a new age, 
making it accessible to 

Older favorite pieces of content 
can find new life on social video 
- and be newly discovered by 
young audiences who haven’t 
heard of it before.



younger audiences.


Focusing on 
can have a long-lasting effect 
on social video performance, 
with audiences coming back 
to watch over and over again.

While it depends on the genre 
for how long content lives, 
good content doesn’t become 
old.




quality content 



It’s go time!


vision@tubularlabs.com

Talk to us.  




