Reaching new
sports audiences
on social video



If these creators continue following traditional ways of sports
marketing, they risk missing out on opportunities to engage
younger viewers and fans, grow female audiences, and satisfy a
growing demand for digital-first experiences.

In this report, we look at how sports media creators are adapting
their social video content to resonate with younger audiences
and close the gender gap in sports.
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YOUNGER AUDIENCES’ VIEWING PREFERENCES

ARE CHANGING

Young audiences want to be immersed in sports events through an
always-on social media approach. They want to engage with authentic,
meaningful stories which cover more than the actual game or event itself.

In this new environment, creating emotional connections and
transcending sports through people's lives is critical for broadcasters, as

well as leagues & teams.

02.

FEMALE FANS ARE
KEY FOR AUDIENCE
GROWTH

Female fans aren't unicorns, but
they've long been ignored. This
provides a pivotal opportunity
for sports creators to grow their
audiences and show a more
diverse, inclusive spirit.

ONLINE EXPERIENCES
LIKE ESPORTS ARE
POTENTIAL COMPETITION

Sports audiences are interested
in digital experiences that create
fandom — like esports — and
may steal watchtime from
traditional sports events.
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Source: Tubular Labs | Audience Ratings | Minutes Watched (Based On 30 Second Views) | Cross-Platform (YouTube+Facebook) |
Top 1000 Sports Creators By Type | March 2021
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TOP US SPORTS MEDIA CREATORS BY US UNIQUE VIEWERS

RANK TUBULAR CREATORS APR UNIQUE VIEWERS
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11 | 1 GLORY Kickboxing
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\ 13 Q UFC Fight Pass
y 14 theScore
15 Bleacher Report

Il BROADCASTERS [ DIGITAL-FIRST

Source: Tubular Labs | Audience Ratings | Unique Viewers (Based On 30 Second Views) | Cross-Platform (YouTube+Facebook) |
US Sports Media Creators Exc; Leagues & Teams | US Audience | April 2021
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While leagues & teams, along with broadcasters, reach the
most US sports fans on social video overall, digital-first
creators manage to reach a higher share of younger
audiences — 25% of their audiences are 13-24 year olds.

In the following analysis, we look at the content strategies
of the top performing leagues & teams, broadcasters, and
digital-first creators to understand how they package
sports content to reach and engage audiences through
social video.

AUDIENCE COMPOSITION FOR THE TOP 10 US SPORTS

BROADCASTERS, LEAGUES & TEAMS, AND
DIGITAL-FIRST SPORTS CREATORS (AVG)

20% 22% 25%

Leagues Broadcasters Digital-First
& Teams

B US25-44 W US 45+

Source: Tubular Labs | Audience Ratings | Audience Composition For Unique Viewers (Based On 30 Second Views) |
Cross-Platform (YouTube+Facebook) | Averages Based On Top 10 US Leagues & Teams, Sports Broadcaster Channels,
Sports Digital First Channels And Influencers | US Audience | April 2021
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TOP 5 SPORTS LEAGUES & TEAMS

! 0 OF UPLOADS 14.1M AVG V30

The NFL Celebrates
6.2M AVG V30 Historic Super Bowl LV’s
Greatest Moments.

1 O % OF UPLOADS

The NBA Interviewed 161M AVG V30
Some Of Last Year’s Top
Draft Picks And The
Emotion They Felt On
That Day.

8.2M AVG V30
Leagues & teams are catering to today’s viewing habits where

fans are less interested in watching the whole game and are
often satisfied with game highlights. Leagues & teams are

successful with this format, reaching an average of 271M 230/
views within the first 30 days after upload. They also bring O o veLonos
back classic sports moments which long-time sports fans are 27AM AVG V30

excited to rewatch.

At the same time, younger generations are often losing the

deep connection with a sport that older generations have
- SPORTS ENTERTAINMENT/

developed through learning and playing the sport themselves. — — COMEDY
‘. 5 .ATHLETE SPOTLIGHT/INTERVIEW
o o )- .SPORTS CLASSICS
Leagues & teams can move beyond highlight-focused content , o o
and leverage their position as governing bodies of their - OOFUPLOADS I DRAFT DAY/GAME DAY/
respective sports to nurture a deeper connection between SPORTING EVENT PROMOTIONS

new fans and the sport itself on social video.

Source Tubular Labs | Intelligence | Facebook | Selected Top US Sports Broadcasters, Digital First, And Teams & Leagues |
Based On Top 30 Videos By V30 Views | Videos Uploaded Last 365 Days | Data As Of June 3rd, 2021
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While sports content like game highlights and interview content
is in big demand from fans, the top US broadcasters uploaded a
surprisingly high amount of non-game content like
entertainment or non-professional sports.

However, athlete interviews and highlight videos showed the
best performance per video (on average 36M views within the
first 30 days after upload), suggesting this type of content is a
key reason fans come to broadcasters’ social video channels.

Content with athlete spotlights is clearly under-utilized, so it’s a
solid way for broadcasters to complement their TV offering and
create a connection with fans they don’t get on television, as
well as to distinguish themselves from other sports creators
who don’t have access to this content.
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TOP 5 SPORTS BROADCASTERS

NBC Sports Promotes
The Upcoming Kentucky
Derby With Last Year’s
Best Moments And The
Buzz That The Event

Historically Experiences.

Sports Entertainment
Isn’t Limited To Human
Athletes! ESPN
Highlights This Canine’s
Athletic Prowess In
An Entertaining
Tightrope Walk.

4.5M AVG V30

3 % OF UPLOADS

23M AVG V30

20%.....

4.3M AVG V30

20%.....

36M AVG V30

7.8M AVG V30

23%.-...

[l SPORTS
ENTERTAINMENT/COMEDY
Bl ATHLETE SPOTLIGHT/INTERVIEW

SPORTS NON - PROFESSIONAL

Il DRAFT DAY/GAME DAY/
SPORTING EVENT PROMOTIONS

Source Tubular Labs | Intelligence | Facebook | Selected Top US Sports Broadcasters, Digital First, And Teams & Leagues | Based On Top
30 Videos By V30 Views | Videos Uploaded Last 365 Days | Data As Of June 3rd, 2021




TOP 5 DIGITAL-FIRST CREATORS

7% OF UPLOADS

32.5M AVG V30

Digital-First Creator
House Of Bounce
Celebrates The
Intersection Of Athletics
And Comedy With This
Montage Of “Funny At
Home” Athlete Acts.

42.3M AVG V30
Barstool Sports
Highlights This Dad’s
Athletic Prowess On His
Driveway Basketball
Court With
Non-Professional
Sports Content.
Not holding the rights to major sporting events, digital-firsts — - 2.?2::: NON - PROFESSIONAL
. ) = " |
are successful with non-professional sports content and : | o ENTERTAINMENT/COMEDY
entertainment - they show a high demand from fans with an BV o OF UPLOADS B ATHLETE

SPOTLIGHT/INTERVIEW

average of 42.3M views within the first 30 days. Often going
beyond sports-related topics, these creators are branching
out to reach audiences beyond the hardcore sports fan.

Source Tubular Labs | Intelligence | Facebook | Selected Top US Sports Broadcasters, Digital First, And Teams & Leagues | Based
On Top 30 Videos By V30 Views | Videos Uploaded Last 365 Days | Data As Of June 3rd, 2021
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Female Fans
Are Key for

Audience Growth

Female audiences are into sports, but creators need to adapt to
women'’s viewing preferences if they want to grow. In the
following section, we dive into the content strategy of the top
creators reaching the most female fans, and the power of
women’s sports for growing both male and female audiences.
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Channels entirely targeted
towards females, as well
as digital-first creators,
are reaching a high female
audience composition.

These sports media channels are doing a great job
reaching a high share of female audiences. They are still far
from reaching a share that’s representative of the total
female sports fan base; however, their content strategies
resonate with female sports viewers — more than other
sports channels did.

While a channel targeted specifically towards women
works for ESPN, digital-firsts like Barstool Sports or
Overtime also found the right tone and content to branch
out to female viewers.

Let’s look more closely at what these creators are offering
female audiences.
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US SPORTS CHANNELS (W/0O LEAGUES & TEAMS)
RANKED BY FEMALE AUDIENCE COMPOSITION

L 17%
13% 12%
5% 4%

5% 4% 4%
espnW Barstool Overtime theScore Whistle
Sports

Il US FEMALE 25+ [JJ] US MALE AUDIENCES

Source: Tubular Labs | Audience Ratings | Audience Composition For Unique Viewers (Based On 30 Second Views) | Cross-Platform
(YouTube+Facebook) | Sports Media Creators W/O Teams & Leagues, 1M Unique US Female Viewers Threshold| US Audience | April 2021
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Formats like kids’ sports oW
Videos and non-sports 1.1M Female US Viewers In April
o o o Top videos include highlights from sports like
entel"tall‘lment hlt home Wlth gym|t1asti<:|§, sportstteaching moments, or young girls’
o sports achievements.
female audiences.

“This Landing Is Perfect” “Backflip Lessons” “She’s Incredible”
#1espnW Video YTD #2 espnW Video YTD #3 espnW Video YTD
(18M V30 Views) (151M V30 Views) (12.6M V30 Views)

Barstool Sports
22% Female Audience
3.2M Female US Viewers In April

Sports home videos involving kids and entertaining
non-sports content about women are among the top videos
for Barstool Sports.

While sports like gymnastics work to reach a high share of
female audiences, it’s also about the formats and topics these
companies are choosing. Kids’ sports videos and non-sports

“This Two-Year Old SHREDS” “She’s The Manager Now” “This Girl Is 95% Glowstick”
entertainment were part of espnW and Barstool Sports’ top e v Vi) B o Vens in Top 10 Barsiool Sports

content which resonated with female audiences. (3.4M V30 Views)

Source: Tubular Labs | Audience Ratings | Audience Composition For Unique Viewers (Based On 30 Second Views) | Cross-Platform
(YouTube+Facebook) | Sports Media Creators| US Audience | April 2021
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A U HIGHLIGHTS |Barga Women 21 PS.. [\ lod
T = TN _ Watchlater

Women’s sports are seeing
iIncreasing audience interest
across all genders.

Women'’s Cricket Women’s Champions League Finale
#2 Women'’s Sports Media #3 Women’s Sports Media
Video By V30 Views Video By V30 Views In
In The Last 365 Days The Last 365 Days

VIEWERSHIP ON YOUTUBE

attract female audiences

is by featuring more

professional women’s

sports. Viewership of

women’s sports 75M
coverage on YouTube

grew 3x faster than the 50M + 8 3 % BENCHMARK TOTAL

SPORTS CATEGORY:
éverage sports content VIEWS GROWTH +26°/
in the last 6 months. COMPARED TO (0]

25M PREVIOUS 6 MONTHS

100M

Jun‘20 Jul‘20 Aug‘20 Sep‘20 Oct‘20 Nov‘20 Dec‘20 Jan‘21 Feb‘21 Mar‘21 Apr‘21 May ‘21

Source: Tubular Labs | Intelligence | Boolean Search Women Or Female Or Feminin Or Feminine | YouTube | Video Category: Sport | Videos Uploaded All Time | Views Measured From June 1st 2020 - May 31st 2021
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Online Experiences
Like Esports
Are Potential
Competition

Esports have become an alternative to live sports games
for many fans, especially during the pandemic when live
sports were on pause. Some top creators already
successfully embrace esports events and make them part
of their content strategy.
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EspOrtS coverage on social RED BULL VS RED BULL GAMING

o - - - GLOBAL CROSS-PLATFORM AUDIENCE COMPOSITION
video is growing rapidly and
reaching younger audiences. ° i

Red Bull

Some media companies and brands already successfully
capitalize on this emerging trend by integrating esports content
into their programming strategies to reach and retain younger
audiences, with Red Bull being a great example of that.

Covering esports on its gaming channel enables Red Bull to
reach younger audiences: 90% of Red Bull Gaming’s global
audience is between the ages of 13-34, while Red Bull’s official 27% 559,
channel skews slightly older with only 68% of viewers in that
same age range. D /C -

Red Bull Official Red Bull Gaming

GROWTH OF ESPORTS
VIEWERSHIP ON YOUTUBE (JAN 2020 - MAY 2021)

YOUR CHANCE TO SCORE
2 2B 0G MERCHANDISE. Red Bull Gaming’s coverage
3B y 2 of esports on social video

VIEWS IN MAY 2021 ) -G TOUR LoTALTY (A8 Q
‘ Lr, / o ot s o allows their brand to reach

o~ oy younger audiences across
S global markets.

VIEWS GROWTH IN THE LAST
6 MONTHS COMPARED TO
PREVIOUS YEAR

2B

739M

2B VIEWSIN
JAN 2020

1B

500M

Source: Tubular Labs | Audience Ratings | Audience Composition For Unique Viewers (Based On 30 Second Views) | Cross-Platform
OK (YouTube+Facebook) | Vice & Red Bull Gaming | Global Audience P13+ | April 2021

Jan ‘20 Apr ‘20 Jul ‘20 Oct ‘20 Jan ‘21 Apr ‘21 Source: Tubular Labs | Intelligence | Boolean Search “ESports” Or #ESports | YouTube | Global Creators | Videos Uploaded All Time |
Views From Jan 12020 - May 31st 2021
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Key Takeaways

O1.

HARNESS THE WATCHTIME GROWTH ON SOCIAL

VIDEO FOR SPORTS CONTENT

While some creator types like leagues & teams already benefit from this
growth, sports media broadcasters and related brands have a big
opportunity to claim their share of the market, too.

GO BEYOND YOUR
CURRENT FAN BASE

Finding younger and female
audiences interested in sports
and catering to their needs is key
to growing beyond your current
fan base.

EMBRACE ONLINE
SPORTS EXPERIENCES
LIKE ESPORTS

Digital experiences may seem like
competition, but you can turn this
potential threat into a boon by
integrating popular genres like
esports into your content strategy.




Want more Sports
insights?

VISION@TUBULARLABS.COM
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